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Campaign Overvieuw

Formula 10.0.6 used influencer marketing to: (1)
raise awareness of their skincare range and (2)
generate stellar content. To accomplish this, they
collaborated with 90 content creators in Norway,
Sweden, Denmark, and the United Kingdom.

The creators published colorful photos of
products they selected from the range offered
by Formula 10.0.6. This allowed them to
promote products they genuinely love, which
drove authenticity. To inspire quality content,
Formula 10.0.6 also ran a competition for the
creators. They were invited to submit a self-
portrait with their favorite product in order to
win their full product range.

On average, Formula 10.0.6 created content for
155€ a piece, which was up to 4x cheaper than
content created by professional creative studios.
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Standout
Collaborations

Notable influencers who nailed their
collaborations with stellar content and
high engagement
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INnzpire.me

Where brands and influencers connect to share
inspiring stories around the globe




